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Vorab
®:Sprache & Ansprache

Wir entscheiden gemeinsam, ob der Kurs auf Deutsch
oder Englisch stattfindet.

Ebenso klaren wir gemeinsam, ob wir uns duzen oder
siezen wollen.

Ihr konnt jederzeit sagen, wenn ihr euch mit etwas
unwohl fuhlt.



Vorstellung



Zlel des Kurses



Wie lasst sich aus fremder Uberwachung
eigene Gestaltung machen?



Ziel des Kurses

e Eine kritische Haltung zu digitalen Infrastrukturen, Plattformen und
Uberwachungstechnologien entwickeln.

e Daten als Medium der Gestaltung begreifen und kreativ, kritisch sowie spekulativ
einsetzen.

e Eigene Datenspuren analysieren und daraus gestalterische Narrative und Experimente
entwickeln.

e Datenkompetenz aufbauen: Daten anfordern, strukturieren, analysieren und visuell oder
performativ umsetzen.

e Gestaltungsideen entwickeln, reflektieren, uberarbeiten und iterativ verfeinern.

o Werkzeuge, Modelle und Algorithmen in ihrer Gestaltungsmacht und inren impliziten
Annahmen hinterfragen.

e Eigene Position im Spannungsfeld zwischen Subjekt und Datenobjekt erarbeiten und
kunstlerisch ausdrucken.



Seid ihr eurer eigenen digitalen Spur
schon einmal auf unerwartete Weise
begegnet?

Q&A
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) @We& Search Pricing Blog Optout FAQ Contact @ EN v @

Check if your email address is in a data brez

o

@ pimeyes.com 0 C

Face Search Engine
Reverse Image Search

emaill address

UPLOAD PHOTO AND FIND OUT WHERE IMAGES ARE
@ Generate secure, unique passwords for every account L PUBLISHED

( Upload photol(s) Q)

Or you can take a photo with the device’s camera. Don’t worry, we will not store it!

875 14,946,651,318 115,798

pwned websites pwned accounts pastes

Largest breaches Recently a
Collection #1 accounts , )
Verifications.io accounts .PimEyes, a search engine ., The facial recognition site
‘ LIt's quick, it's accurate, it's that's handy for reverse image PimEyes is one of the most
@ Onliner Spambot accounts facial recognition on steroids” searching and facial capable face-searching tools
: tion.” the planet.”
Data Enrichment Exposure SPYZIE recognition on the plane

VICE © The Washington Post




| BN =. & nytimes.com G C

Che New Jork Times

GIVE THE TIMES

A Face Search Engine Anyone Can
Use Is Alarmingly Accurate

PimEyes is a paid service that finds photos of a person from
across the internet, including some the person may not want
exposed. “We're just a tool provider, its owner said.

0y sharefullarticle &> [

Original search image

)

- .‘Ih.dﬁ.

., The facial recognition site
PimEyes is one of the most
capable face-searching tools
on the planet.”

The Washington Post
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RECHERCHIERE DICH SELBST IM INTERNET

Have | Bean Pwned?
ni'e, ondena F-Mai -Adressa ocer dein Pesswort bei einem Datenleck

veroffentlicht wurde,

PimEyes

Durchsuche das Internet mithilfe ven Gasichisarkennung nack =olos von o @ haveibeenpwned.com

Artikel. NY | mes Lber Pimeyes [Enghisch)

pimeyes.com QC

. I . h [ ] 7
WEITERE NOTZLICHE SEITEN: - ave | een pwne N 7/
) - @W Search Pricing Blog Optout FAQ Contact @

Firefox Monitor
ahnlich wie "Have | Been Pwnad®, zz2igt dir, oo de n2 persdriicnen Daten cureh . ] -
2519 ¥ Check if your email address is in a data breach

sSicherheitsverletzuncen gefahrde: sind

Gooaqle dich selbst

' . . ’ . . o
Sucha deiren eig2nen Nemen in <omb nation mil Stadl, Aroeilsp als ader =

znderen ldenti‘ikatoren. Nuize auch die Sildersuche. avememues | m Face seal'Ch Engine
Reverse Image Search

A Face SearCh Engine Anyone Can Using Have | Been Pwned is subject to the terms of use
Use Is Alarmingly Accurate UPLOAD PHOTO AND FIND OUT WHERE IMAGES ARE
PimEyes is a paid service that finds photos of a person from Generate secure, unique passwords for every account  Leamn more at 1Password.com VAN g]3D)

across the internet, including some the person may not want
< Upload photo(s) O)

Gemuns) (&) @ 75 1 4,946,651 ,31 8 1 1 5,798 229,1 63, S Or you can take a photo with the device's camera. Don't worry, we will not store it!

Original search image Results websites pwned accounts pastes paste accounty

Why 1Password?

exposed. “We're just a tool provider,” its owner said.

Largest breaches Recently added breaches
904,991 Collection #1 accounts C’ 220,503 Color Dating accounts ,PimEyes, a search engine , The facial recognition site
117,241 Vertfoations o accounts 59,294 Fat Eath Sun, Moon o | S RRMMIsHPATR ey g o " et femmnehing o
/477,622 Onliner Spambot accounts Zodiac App accounts recognition.” on the planet.”
,161,052 Data Enrichment Exposure SPYZIE R r <eactotis BBC \M\ The Washin Washingm\

556,557 Orange Romania accou




Was sind Daten?



Was sind Daten? Informatik

Informationen, die in eine Form
Ubersetzt wurden, die fur das
Kopieren oder Verarbeiten

Latein - “gegeben”

: effizient ist.

Unterschiedenes
Alltag

*Wo Dinge praktisch das Gleiche
sind oder ununterscheidbar werden, Informationen Uber etwas oder
sind also keine Daten mdglich.” jemanden, wie zum Beispiel
VoB, J. (2013). Was sind eigentlich Daten?. LIBREAS. Temperatur, Leistung, GroBe,
Library ldeas # 23: Forschungsdaten. Metadaten. Noch _ _
mehr Daten. Forschungsdatenmanagement. 4-11. . . Haarfarbe oder LlebllngseSSen
https://doi.org/10.18452/9038 Statistik

Messwerte, die Im Rahmen von
Befragungen, Beobachtungen oder
Experimenten erhoben werden.



Status quo
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“He was, let us not

forget, almost
Incapable of general,

platonic ideas”

Borges 1942, 114
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Facebook

Equifax

TransUnion

Consumer Data Brokers

Acxiom

has profiles on

has profiles on

has profiles on

has credit data
on
marketing data

on

,insights” on

has data on

has data on

has data on

it manages

has data on

provides access

to

crackedlabs.org

2 billion
1+ billion
1+ billion

1 billion

700 million

1 billion

Facebook users

Whatsapp users
Instagram users
Android users
Gmail users
YouTube users

108 users
peaple
people
peaple
people
devices

peaple

people

cookies and mobile devices

consumer profiles for clients

mobile users

website visitors

“unique” consumer IDs

Source:

Christl, Wolfie, Katharina Kopp,
and Patrick Urs Riechert. 2017.
“Corporate Surveillance in
Everyday Life.” June 1, 2017.

https://crackedlabs.org/en/
corporate-surveillance/



Datais "the crack cocaine
of Silicon Valley.”

This Is What a Digital Coup Looks Like, Carole
Cadwalladr, TED, 4:14min




The Selfas a
Data Traceis
owned by
others




Consumer Data Brokers

Acxiom has data on 700 million people Source:
1 billion cookies and mobile devices Christl, Wolfie, Katharina Kopp,
it manages 3.7 billion consumer profiles for clients and Patrick Urs Riechert. 2017.

“Corporate Surveillance in
Everyday Life.” June 1, 2017.

has data on 1 billion mobile users

1.9 hillion website visitors

provides access 5 billion “unique” consumer IDs

https://crackedlabs.org/en/
L corporate-surveillance/




are companies that
earn their principal revenue by
supplying data, particularly about
Individuals, with this information
primarily sourced from entities
other than the data subjects
themselves.




Seg ments

IP Address

Ad |DS\ /
Internet User

Cookie-Banner

b

Advertising
Website—_____—



Christl, Wolfie, Katharina Kopp, and Patrick Urs
Riechert. 2017. “Corporate Surveillance in
Everyday Life.” June 1, 2017.

DATA BROKERS HAVE EXTENSIVE PROFILE INFORMATION ON ENTIRE POPULATIONS

Examples of data on consumers provided by Acxiom and Oracle

Nabisco Triscuit crackers
Starbucks coffee

Bayer pain relief products
Frozen ethnic foods

The actual number
of purchases made
with a Visa credit
card inthe last 24
months

Socioeconomic status

A

45 years of historical
data on name changes
and residential history

purchased student loans

mortgages
refinancing

Economic stability

One of nearly 200 “"ethnic codes”

Assimilation score gay & lesbian movies

Age
Age Catholic Gender interested in air force
Cender Religion - Jewish Education oy,
Education _ Muslim Occupation navy
Employment marines
n , Arthritis Numboofr ::‘:’d:g; lottery & sweepstakes
¥ Political views Cardiac health
Health |
Relationshio status interests Diabetic Income _ .
SINAPDINP " Disabled Debt interested in ecology
Number of children Net worth political issues healthcare
Alcohol & tobacco interests such as . homeland security
o Casino gaming & lottery interests Hobbles immigration
Activities Interests taxes
Media usage < 1S a heavy Facebook user Purchases
likelihood . O _' s
< is a social influencer : schools and financial aid
Loans that % SO Credit card holders
% Income someone: i3 Socialyiniiuencea by brand and type flights, hotels, car rentals
Net worth allergy relievers

Vehicles owned
Properties owned

likelihood someone in a
person’s household is:

Detalls about banking

@\and insurance policies

Range of new

creditgranted  panningto  planningto  filing taxes
have ababy adoptachild InApril
v v v
GAEEETT D

< has no formal banking
relationships

< has no major
medical insurance

Details about someone's home,
@ including the number of bedrooms

multi-family
mobile home
prison

Type of home -

Acxiom provides of up 3,000 attributes and scores

on 700 million people in the US, Europe, and other regions.

Expecting parents
New parents

ﬁ New movers

llllll
vyl

i
Y LOW

searched for «

Buying power

Moderate

A ES

Very high

stomach issues
hearing assistance
heart failure
medical facilities

military base names

abortion, legalizing drugs
or gay marriage

protests strikes, boycotts
or riots

Oracle sorts people into thousands of categories

and provides > 30,000 attributes on 2 billion consumer profiles
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Home > Monetize SSP > .. > Data Marketplace - Buyer Overview

Data Marketplace - Buyer Overview <> E » B a

Version: Monetize SSP v Last Updated Jun 09, 2022 ® 13 minutes read # Monetize SSP

Xandr supports automatic clearing for data you purchase on our platform and use to target Related Links
particular user segments. This means that the costs of these user segments will be:

_ _ _ _ B Buying Guide
e Displayed when the segment is selected during targeting.

e Aggregated and totaled on the relevant items as well as appear in the relevant reports.

e Bundled into your invoice totals and represented as an aggregated data cost.

In addition:

e "Total cost" is the sum of your Media cost plus any Third-party data costs (e.g., segments
purchased from Data Providers).

e Media cost is just the cost of buying the actual media (impression).

e Third-party data costs are the aggregated costs of all third-party services and data used in
purchasing that media (e.g., user segments, etc.).

Note: The cost of any segments for which the data provider did not provide a price is not
currently reflected in the aggregate cleared totals. You will be billed separately by the Data
Provider for the cost of those segments.

https://web.archive.org/web/20230525225839/https://docs.xandr.com/en-
US/bundle/monetize_monetize-standard/page/topics/data-marketplace-
buyer-overview.html
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@ netzpolitik.org

Suchen... Q NETZPOLITIK+ORG ® Spenden

Microsofts Datenmarktplatz Xandr

Das sind 650.000 Kategorien, in die uns die Online-
Werbeindustrie einsortiert

Ein Dokument gibt einen einmaligen Einblick in den globalen Datenhandel far die digitale
Werbung. Erstmalig kdnnen wir im Detail nachvollziehen, wie invasiv und kleinteilig die

Werbefirmen und Datenhandler uns kategorisieren. Das Bild ist erschreckend, auch
zahlreiche deutsche Firmen sind beteiligt.

08.06.2023 um 12:00 Uhr - Ingo Dachwitz - in Datenschutz - 15 Erganzungen

https://netzpolitik.org/2023/
microsofts-datenmarktplatz-
xandr-das-sind-650-000-
kategorien-in-die-uns-die-online-
werbeindustrie-einsortiert/



Privacy

From “Heavy Purchasers” of

Pregnancy Tests to the Depression-
Prone: We Found 650,000 Ways
Advertisers Label You

A spreadsheet on ad platform Xandr’s website revealed a massive
collection of “audience segments” used to target consumers based on
highly specific, sometimes intimate information and inferences

By Jon Keegan and Joel Eastwood

June 8, 2023 06:00 ET

Adrian Astorgano

https://themarkup.org/privacy/
2023/06/08/from-heavy-
purchasers-of-pregnancy-tests-
to-the-depression-prone-we-
found-650000-ways-advertisers-
label-you
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| LUSLOITI algO OI1T DAIN 1dg olte nelargeting. vvater Aedtler Iinstaliation > precCision-aisplay

Accordant Media LLC

Custom algo off DAN Tag Site Retargeting: Countertop Installation > precision-display

Accordant Media LLC

Custom algo off DAN Tag Site Retargeting: Shed Installation > precision-display

Accordant Media LLC

Custom algo off DAN Tag Site Retargeting: Window Installation > precision-display

Accordant Media LLC

Custom algo off Q4 Home Services DMPs > precision-display

Accordant Media LLC

Custom algo off DAN Tag Site Retargeting: Bath Installation > UPDATED 1.2 > precision-display

Accordant Media LLC

Custom algo off DAN Tag Site Retargeting: Countertop Installation > UPDATED 1.2 > precision-display

Accordant Media LLC

Custom algo off DAN Tag Site Retargeting: HVAC > UPDATED 1.2 > precision-display

Accordant Media LLC

Custom algo off DAN Tag Site Retargeting: Shed Installation > UPDATED 1.2 > precision-display

Accordant Media LLC

Custom algo off DAN Tag Site Retargeting: Water Heater Installation > UPDATED 1.2 > precision-display

Accordant Media LLC

D59 > Moving > Search > Keyword > algo 1.2 > precision-display

Accordant Media LLC

Custom algo off DAN Tag Site Retargeting: Bath Installation > UPDATED 1.3 > scale-display

Accordant Media LLC

Gravity Hispanic Algo Thank You Page 1.6.20 > precision-display

Accordant Media LLC

MSFT > SURFACE > Q220 > HomeOwnersAlgo--SCALE 1.6 push-display

Accordant Media LLC

Surface > Tech > Algo > APN--RE-PUSH 1.6-video

Accordant Media LLC

Surface > Tech > Algo > APN--RE-PUSH 1.6-display

Accordant Media LLC

MSFT > SURFACE > Q220 > HomeOwnersAlgo--SCALE 1.6 Video > scale-video

Accordant Media LLC

MSFT > SURFACE > Q220 > HomeOwnersAlgo--SCALE 1.6 Video > scale-display

Accordant Media LLC

Subway > W1 > 2020 > Local > Portland > PurchaserAlgo > UserModel-display

Accordant Media LLC

MSFT > Teams > FY20 > Q3 > SEMKeywords > Competitors > ATS-display

Accordant Media LLC

Custom Algo:Q4 > Pilot > NATIONAL > ex > pilot > precision-display

Accordant Media LLC

Custom Algo:Q4 > Pilot > ORL > precision-display

Accordant Media LLC

Custom Algo:Q4 > Pilot > UTAH > precision-display

Accordant Media LLC

| Custom Algo:Q4 > Pilot > Austin > precision-display
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Bombora Inc.

B2B > B2B Predictive Signals > Human Resources > Diversity

Bombora Inc.

B2B > B2B Predictive Signals > Human Resources > Employee Services

Bombora Inc.

B2B > B2B Predictive Signals > Human Resources > Legal & Regulatory

Bombora Inc.

B2B > B2B Predictive Signals > Human Resources > Payroll & Compensation

Bombora Inc.

B2B > B2B Predictive Signals > Human Resources > Performance

Bombora Inc.

B2B > B2B Predictive Signals > Human Resources > Policy & Culture

Bombora Inc.

B2B > B2B Predictive Signals > Human Resources > Recruitment, Hiring & Onboarding

Bombora Inc.

B2B > B2B Predictive Signals > Human Resources > Training & Development

Bombora Inc.

B2B > B2B Predictive Signals > Manufacturing > Materials

Bombora Inc.

B2B > B2B Predictive Signals > Manufacturing > Personal Protective Equipment

Bombora Inc.

B2B > B2B Predictive Signals > Manufacturing > Plant Management

Bombora Inc.

B2C > Lifestyle > Auto Brands > Chrysler

Bombora Inc.

B2C > Lifestyle > Auto Brands > Dodge

Bombora Inc.

B2C > Lifestyle > Auto Brands > Ferrari

Bombora Inc.

B2C > Lifestyle > Auto Brands > Fiat

Bombora Inc.

B2C > Lifestyle > Auto Brands > Ford

Bombora Inc.

B2C > Lifestyle > Auto Brands > General Motors (GMC)

Bombora Inc.

B2C > Lifestyle > Auto Brands > Honda

Bombora Inc.

B2C > Lifestyle > Auto Brands > Hyundai

Bombora Inc.

B2C > Lifestyle > Auto Brands > Infiniti

Bombora Inc.

B2C > Lifestyle > Auto Brands > Jaguar

Bombora Inc.

B2C > Lifestyle > Auto Brands > Jeep

Bombora Inc.

B2C > Lifestyle > Auto Brands > Kia



Eyeota - DE Mastercard - Top Spending Geography - Casino and Gambling Activities
Eyeota - DE Mastercard - Top Spending Geography - Children’s Apparel

Eyeota - DE Mastercard - Top Spending Geography - College or University Education
Eyeota - DE Mastercard - Top Spending Geography - Computer and Software Stores

https://netzpolitik.org/2023/
microsofts-datenmarktplatz-
xandr-das-sind-650-000-
kategorien-in-die-uns-die-online-
werbeindustrie-einsortiert/



LiveRamp Data Store 1 8082116237485 | HealthRankings > BPD

LiveRamp Data Store 1 8082116257395 | HealthRankings > BPH

LiveRamp Data Store | 8082116237478 | HealthRankings > Breast Cancer

LiveRamp Data Store | 8082124900788 | HealthRankings > Breast Cancer Caregivers
LiveRamp Data Store | 8082116237416 | HealthRankings » Cholesterol

LiveRamp Data Store 1 8082116237450 | HealthRankings > Cough/Cold

LiveRamp Data Store 1 8082116237432 | HealthRankings > Diabetes

LiveRamp Data Store | 8082116237508 | HealthRankings » Diabetes Type I

LiveRamp Data Store 1 8082116237498 | HealthRankings » Eating Disorder

https://netzpolitik.org/2023/
microsofts-datenmarktplatz-
xandr-das-sind-650-000-
kategorien-in-die-uns-die-online-
werbeindustrie-einsortiert/



Accordant Media LLC | Acxiom | AdAdvisor by Neustar | Adloox | Adsquare (Data Provider) |
Adstra, LLC | AlikeAudience, Inc. | ALLIANCE GRAVITY DATAMEDIA | Alphonso Inc |
AppNexus Services Network | Audience Project Aps | Audiences by Oracle (BlueKai,
Datalogix, AddThis) | Audiens S.R.L. | audienzz ag | Avid Media Ltd | Beemray OY | Bombora
Inc. | Captify Technologies Ltd | Cardlytics, Inc. | CDiscount SA | Chegg, Inc. | comScore
Inc. | Cross Pixel Media | Crossix | dataXtrade GmbH | Datmean (Data Provider) | Datonics |
Digiseg | digitalAudience | DoubleVerify | Dstillery | El Toro, LLC | El Toro | Emetriq GmbH RT |
Emetrig GmbH | Epsilon Data Management, LLC. | Eyeota | Factual Inc | FNAC DARTY
PARTICIPATIONS SERVICES (Data Provider) | Gourmet Ads Pty Limited | Grapeshot |
Greenhouse Group B.V. | GroupM NL- GH 6924 | HYP PTY LTD | hyScore.io GmbH | Ignition
One | llluma Data | Integral Ad Science - Display | Integral Ad Science - Mobile | Inuvo |
Jellyfish France | KBM Group | Klox | Kochava | LiveRamp Data Store | Lotame | Meetrics
CmbH | Navegg | Netsprint SA[ (Data Provider) ] | Nielsen Marketing Cloud | Oracle
Customs (1st, BlueKai, Datalogix, AddThis) | Orange Private Data Marketplace | OwnerlQ
Inc. | Peer39 | PlacelQ Inc. | PLAYGROUND XYZ | Qriously Ltd. | Realytics | Retargetly |
Roq.ad GmbH | Samba TV | Scibids Technology SAS | Semasio (Contextual) | Semasio
GmbH (Data Provider) | Semcasting (Data Provider) | ShareThis Inc. | Signals s.r.l. | Sirdata
SAS | Skimlinks, Inc. | Skydeo, Inc. | Statiq Ltd | Tail Target (Data Provider) | Teletrax | The
ADEX GmbH | The Weather Channel, LLC | Tru Optik (CTV) | VisualDNA | Weborama SA
(Data Provider) | whiteBULLET Solutions Ltd. | WhiteOps, Inc. | Xandr | YoCannaInc. |
Zeolap



B2B > B2B Predictive Signals » Human Resources > Training & Development
B2B > B2B Predictive Signals » Manufacturing > Materials

B2B > B2B Predictive Signals » Manufacturing » Personal Protective Equipment



B2B > B2B Predictive Signals » Human Resources > Training & Development
B2B > B2B Predictive Signals » Manufacturing > Materials

B2B > B2B Predictive Signals » Manufacturing » Personal Protective Equipment

Human Resources >

Training & Development

B2B > B2B Predictive Signals >

Materials

Manufacturing >

Personal Protective Equipment



Meetrics GmbH, Berlin
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nielsen marketing cloud
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‘ Clients

Telecom Banks Insurers
Government Healthcare

Credit Card Issuers
Retailers

Acxiom manages 15,000

customer databases with
2.5 billion customer records.

Acxiom provides data,
marketing, identity,
and risk services.

4, SINCE DECADES IRECENTYEARS /

Acxiom provides data to
online platforms to help

them better track or

categorize their users.

ACXIOM

Facebook

Christl, Wolfie, Katharina Kopp, and Patrick Urs Riechert. 2017.

B —

»

Google

Experian,

Twitter IBM, Microsoft

Equifax, TransUnion,
Epsilon, CorelLogic,

and 100 other data

providers

Iibotta

- "Corporate Surveillance in Everyday Life.’_ 2

-
Y -

2017.

Item-level purchase data @ | ‘ﬁ
across 175,000 stores, res- 5 L
taurants. pharmacies, o N

and others.
% Club

* %

Ibotta’s 12 million app

users either take photos of
their receipts or link their loyalty cards.

Purchase data

Acxiom, a large consumer data broker, provides
up to 3,000 attributes and scores on 700 million
people in the US, Europe, and beyond.

L
\.\"
L
e

ts data from Email Identity :
Acxiom collec ¢ sources: Addresses linking services Second-by-second TV viewership data:
thousaf‘ds v Phone I Cookie Samba TV Is embedded in 10 milllon TVs,
f Numbers IDs L | V E R A M P set-top boxes and video-on-demand plat-
. A forms, including nine TV manufacturers.
Purchases b oo
Device companies can'buy N
a Postal b - IDs S : R
bankruptcies Driver's Addresses Unique and sell data '
ecease | 2 250 million US consumers, '
files Criminal / BN Geo Ergf::{ including prescriptions, doctor /¢ '
records Names | [nEation rerrs s g visits and medical history, as ¥ ’ 0
Court P well as data from hospitals.
records Addresses labs, and insurers "
Voter
records :
Warranty r\:::::éz Client companies can combine FrecklelOT
tegistrations their own customer data with Location data FrecklelOT is embedded in apps on 50 million
Consumer profile data from Acxiom and its S mobile devices and collects real-time location
surveys P A partners. They can then share ".' P data from mobile app partners and a network
— e
| ~ edin es, y ;
subscribers I?:::&?:s platforms. movie theatres, bars, college
campuses, and taxis across the
a US. FrecklelOT is, for example,
¥ ¢ -l embedded in 2,000 apps of
fso;':a':\ : ac'l‘:ta Selldata Biuetooth AirKast’s, one of the largest

Vb A b &b mobile app publishers in the US.
‘address changes. o




Airtel ISPs

Mobile  Telenor  opina
Carriers Telefonica Mobile

TELECOM, DEVICE, AND

Large-scale collection
and use of data on
people, often without
their knowledge

COMMERCIAL
DIGITAI. TRACKING AND

Google

” PROFILING LANDSCAPE

Verizon
AOL, Yahoo

TELCO/MEDIA

Comcast
NBC Universal

ATET
TimeWarner

/' Inrecentyears,
~ most industries
have jomed today's
pervasive personal
data ecosystems

Online
Publishers

Video Games
Apps

Walt
Disney

Websites
Music

MEDIA AND
PUBLISHING

Bertelsmann

Grupo
Globo

CBS News

Viacom Corp

Asahi

Shimbun C
Services

. WPP
A List
Rental

Companies in many sectors
seamlessly gather, analyze,
share, trade, and utilize

data on billions Online Shops

Grocery

Retail Pharmacies

RETAIL, CONSUMER
GOODS AND SERVICES

Automotive
Brands

Mail

Travel &  order

Hospitality

Predictive
Marketmg

CUSTOMER
MANAGEMENT CRM

Salesforce

__Epsilon
. Merkle Acxiom

Database

. Generation

SERVICE PROVIDERS

Samsung Wearables Smart

loT Connected Home

sgps Networks Turn
Rocket

Nielsen Neustar
Fuel

ADVERTISING
TECHNOLOGY

Adobe OpenX

Cross-device
tracking
MDM

DSPs

DMPs

DATA
INTEGRATION
AND IDENTITY

MATCHING

Data Append e
Segmentation = pelyBos

Exne Telematics ri
Agencies Data Security

MARKETING

DATA

Lead

fwcle McKinsey Accenture

BUSINESS IT
Auth SAS Health & Insurance

IBM  Fico

Identity
Verification

Background
Checks

Facebook Alibaba

Amazon Baidu

LARGE
PLATFORMS

Tencent

Softbank

Apple eBay

Microsoft

Naspers

Microsoft
Managed
Services Deloitte

Services
Brokers

Credit Card
Companies

Analytics

Palantir

_ Fraud
Detection

Cyber

Collection Lenders

Investigations

Credit
Scoring

LexisNexis

Politics

3 Science
Utilities Advocacy

& Energy Education

PUBLIC SECTOR AND
KEY SOCIETAL DOMAINS

—-—————

-~

[ GOVERNMENT
\. SURVEILLANCE

~

S

. Law
N

\ Enforcement

Welfare  Housing

Employment

Healthcare
'I

-

® Cracked Labs CC BY-SA 4

Payment Services

Fintech

FINANCIAL SERVICES

Banks &
Insurers

Christl, Wolfie, Katharina
Kopp, and Patrick Urs
Riechert. 2017. “Corporate
Surveillance in Everyday
Life.” June 1, 2017.

0



Prediction accuracy
from 170 Likes per
person on average

from Facebook.

Paper: “Private traits
and attributes are
predictable from
digital records of
human behavior”

Source:
https://www.pnas.org/
doi/pdf/10.1073/pnas.]

218772110

Single vs.
In Relationship

Parents together at 21

Smokes Cigarettes

Drinks Alcohol

Uses drugs

Caucasian vs.
African American

Christianity vs. Islam

Democrat vs.

Republican
Gay .
2nd Paper.
Computer-based
S personality judgments
are more accurate
Gender than those made by

humans
https://www.ncbi.nlm.
nih.gov/pmc/articles/P
MC4313801/

I I I |
0.00 0.25 0.50 0.75 1.00

Area Under Curve

Fig. 2. Prediction accuracy of classification for dichotomous/dichotomized
attributes expressed by the AUC.




Artistic Positions




Alberto Frigo, Images of the artifact
used by the main hand, 2004-ongoing
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Feltron Annual Report 2005 - 2014

SOCIAL DRINKS 3 MOST FREQUENTED BARS

. OHEBEEN........
ICALA..........
U PERANI.......

BAR VISITS PER MONTH

B wlnlalg Nl el

JAN IIH 5 \1\n 5 APR ! MAY ! JUN ! JUL ! AUG : SEP ! OCT : NOV :

BEVERAGE BY TYPE . NEWYORK BARS VISITED

STELLA ARTOIS ENJOYED SOCIALLY

i

FUKI SUSHI PA O HlTO BFDQOOP

| A ‘ FORT:Y) e e— i BEER BY BRAND
R RAEE e v : J SIELLA ARTOIS
, , - » BUINNE 33 S cmuru PN ASSORTED THER BEERS

FOUR DISCLAIMER

AR s e ALCHOLIC BEVERAGES WERE CONSUMED DURING THE COLLECTION OF THIS DATA AND THE AUTHOR ACKNOWLEDGES THAT AN OCCASSIONAL
' “” g a1 EOKGMANDY FORTY-BEVEN ORINK MAY HAVE GONE UNRECORDED. THEREFORE A 2°% MARGIN OF ERROR IS T0 BE ASSUMED FOR ALL DRINK STATISTICS.




Florian




Hasan Elahi, Trackin Transien
2002 .




Hito Steyerl, How Not to be Seen

2013
2 = ||

PRETEND YOUJARE:N

T THERE
T
1HE
1| =

Source:
https://www.artforum.com/
video/hito-steyerl-how-not-to-

D ' I I - be-seen-a-fucking-didactic-
— educational-mov-
mumm i file-2013-165845/




HOW NOT T0 BE SEEN

A FUCKING DIDACTIC EDUCATIONAL .MOV FILE



Joana Moll, The Dating Brokers, 2018

Gender: male

Seek gender: female

Sexual orientation: hetero

Description: I like fishing; walking on the beach eating out going to
the movies; sitting at home watching TV why snuggling ; enjoy the
long rides on the weekend.going out to coffee shops. Walking dog ;I
like all music.

Marital status: Single

Looking for: Marriage

Occupation: cook

Language:

Race: Native American

Religion: Atheist

Height: 6' 1" (185 cm)

Body type: Slim

Eye color: Brown

Hair color: Brown

Want children: No

Have children: Yes

Education: High School

Smoke: Never

Drink: Socially

Interests:

Country: United States

Birth year: 1960

Known owners: Plenty of Fish; Match Group; IAC; USDate.org and
more. [Detailed report on the network of companies that capitalise on

this profile here >>

Report a clear, visible face




Lauren McCarthy,
Follower

iPhone = : - iPhone =

Your Follower is
now following you.

Waiting for a Follower.

Your following will occur Your Follower will stay with you
sometime in the next week.You until the end of the day. You may
will be notified at the beginning not see them, but they are there,

of the day when it starts. following everything vou do.






https://vimeo.com/149917476

Tega Brain & Surya Mattu,
Unfit Bits, 2015




Jasmine Guffond, ListeningBack ©
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Tactics

Florian Mehnert, Waldprotokolle, 2013

Hasan Elahi, Tracking Transience, 2002 Feltron Annual Report 2005 - 2014

Self—su rve| I |a ale= Lauren McCarthy, Follower

Alberto Frigo, Images of the
artifact used by the main

Joana Moll, The Dating Brokers, 2018 hand, 2004-ongoing

Survelllance Aesthetics

Jasmine Guffond, Listening Back

Tega Brain & Surya Mattu, Unfit Bits, 2015

Infrastructures of Survelillance

Hito Steyerl, How Not to be Seen, 2013



Zeitplan & Abgabe



Zeitplan

Datum Thema Tips:

EinfUhrung| 2025-04-15 |EinfUhrung und Orientierung _
Macht euch ab jetzt Gedanken zu
2025-04-22 |Workshop: Data Requests Konzepten die ihr am 6. Mai vorstellen
2025-04-29 |[Feltron Reports & Projektsammlung mochtet. Je mehr ldeen inr ;ammelt,
um so besser wird euer Projekt. Nutzt

Projekt| 2025-05-06 |Prasentation 01: Datensatze und Projektideen \ diesen ersten Monat.
Gruppenarbeiten und Einzelarbeiten

2025-05-13 |Workshop: Designing with Data
osos20| sind moglich
2025-05-27 |Prasentation 02: Ideen Entwicklung
| Freiraum: Offen fur eure Ideen,
2025-06-03 |Einzeftreften BedUrfnisse ,Fragen, Einladungen,
2025-06-10 [Projekt Ausarbeitung (Data Art Conference) etc.

2025-06-1/ |Prasentation 03: Ausarbeitung

Besprechung der Note!

2025-006-24

Einzelbesprechungen

2025-07-01

Feedback & Futures

2025-07-08 |Prufung (Zwischenprifung)




Zeitplan

2025-07-08 |Prufung (Zwischenprifung)




Zeitplan

Rundgang

2025-07-08 [PrUfung (Zwischenprifung)




Noten

Die Arbeit in diesem Kurs wird nach folgenden Kriterien bewertet:
e Tiefe der Analyse und Synthese der Arbeit

o Aussagekraftige (Forschungs)-Fragen

e Visuelle und konzeptionelle Experimente und Originalitat

e Klarneit und Wirkung der Arbeit in Prasentationen & in der Abgabe



Zeitplan

Datum Thema Tips:

EinfUhrung| 2025-04-15 |EinfUhrung und Orientierung _
Macht euch ab jetzt Gedanken zu
2025-04-22 |Workshop: Data Requests Konzepten die ihr am 6. Mai vorstellen
2025-04-29 |[Feltron Reports & Projektsammlung mochtet. Je mehr ldeen inr ;ammelt,
um so besser wird euer Projekt. Nutzt

Projekt| 2025-05-06 |Prasentation 01: Datensatze und Projektideen \ diesen ersten Monat.
Gruppenarbeiten und Einzelarbeiten

2025-05-13 |Workshop: Designing with Data
osos20| sind moglich
2025-05-27 |Prasentation 02: Ideen Entwicklung
| Freiraum: Offen fur eure Ideen,
2025-06-03 |Einzeftreften BedUrfnisse ,Fragen, Einladungen,
2025-06-10 [Projekt Ausarbeitung (Data Art Conference) etc.

2025-06-1/ |Prasentation 03: Ausarbeitung

Besprechung der Note!

2025-006-24

Einzelbesprechungen

2025-07-01

Feedback & Futures

2025-07-08 |Prufung (Zwischenprifung)




Zeitplan

2025-06-03 |Einzeltreffen \
Besprechung der Note!



Noten

UNgrading  Benotungreduziert Kreativitat

| e Erhoht Angst - vermindert das
Why Rating Students

Undermines Learning Arbeitsgedachtnis

(and What to Do . . L
Instead) e Ernoht die extrinsische

Motivation - vermindert die
INntrinsische Motivation

e Erhoht die Leistung -
vermindert das Lernen

e Unbenotung regt Kreativitat
und Autonomie an

EDITED BY

Susan D. Blum

"'I:Y' .-\' -~ .: gt PR \}_ - - w-:' - ""'f . a
/V1ith a foreword by Alfie Kohn



Abgabe / Dokumentation

o Dieser Kurs ist Werkzeug o Projekt (Film, Print,
Agnostisch Interaktive Webselte,
| | Zeichnungen, Performance,
e FIndet eure eigenen Weg Installation, Fotografie, etc.)
e Der Prozess ist wichtiger e Dokumentation

als das Resultat
e Herleitung der Arbeit durch

euren Designprozess
e Beschreibung

e 1-5Seiten Text zu eurem
Projekt



Abgabe / Dokumentation

» Dieser Kurs ist Werkzeug e Projekt (Film, Print, 8 72025
Agnostisch Interaktive Webselte, Rundaan
| | Zeichnungen, Performance, JANg
* Findet eure eigenen Weg Installation, Fotografie, etc.) R€ady
e Der Prozess ist wichtiger e Dokumentation

als das Resultat
e Herleitung der Arbeit durch

euren Designprozess Vorlesungs-
» Beschreibung freie Zeit

e 1-5Seiten Text zu eurem
Projekt



Abgabe / Dokumentation

Bewertung ° PrOjekt (Fllm, Print., 8 72025
| Interaktive Webseite, ~undaan
* Tellnahme 10% Zeichnungen, Performance, dg J
Installation, Fotografie, etc.) R€ady

e Prasentationen 20% J )
e Dokumentation

e Abschlussprojekt 40%

. e Herleitung der Arbeit durch
o Abschlussprojekt .
euren Designprozess
Dokumentation 30% 9P Vorlesur\gs—

« Beschreibung freie Zeit

e 1-5Seiten Text zu eurem
Projekt



Kurskultur



Kurskultur

Bitte fragt vorher, bevor inr Fotos macht -
iInsbesondere von Personen oder unfertiger Arbeit.

Fotos sollten nur mit Zustimmung der Beteiligten
geteilt oder gepostet werden.



Kurskultur

M Miteinander im Kurs

Generositat & Vertrauen
Wir begegnen uns mit Neugier, Grof3zugigkeit und Respekt.

Wir geben einander Feedback und gehen davon aus, dass niemand in boser
Absicht handelt.

Wir durfen Fehler machen, laut denken, uns unsicher zeigen.
Kritik richtet sich an ldeen, nicht an Personen:

Sel hart zu ldeen, sanft zu Menschen.



Kurskultur

M Miteinander im Kurs

Kommunikation & Beteiligung

Wir konnen sprechen, ohne die Hand zu heben - oder sie heben, wenn uns
das lieber ist. Je nach Situation und personlichem Wohlbefinden.

Wir fordern ein dynamisches, offenes und kommunikatives Kursklima.

Gemeinsam wissen wir mehr: stellt Fragen, diskutiert, teilt Wissen.



Kurskultur
M Miteinander im Kurs

Punktlichkeit & Prasenz

Bitte kommt punktlich.

Die wochentliche Tellnahme ist wichtig - dieser Kurs lebt
von der gemeinsamen Arbeit im Raum.

Wenn inr fehlt, seid inr selbst dafur verantwortlich, den
verpassten Stoff nachzuholen. Eure Kommilitoninnen sind

dabel oft eine gute Hilfe.



Kurskultur

= Arbeitsweise & Infrastruktur

Essen & Trinken

Trinken ist erlaubt. Essen bitte nur in den Pausen.
Technik & Medien

Laptops/Tablets durfen zum Arbeiten genutzt werden.
Handys bitte auf lautlos.



Kurskultur

= Arbeitsweise & Infrastruktur

Dokumentation & Teilen

Bitte dokumentiert eure Arbeitsprozesse - regelmal3ig und
nachvollziehbar.

Dokumentation ist Teil eurer gestalterischen Praxis und
Voraussetzung fur spatere Reflexion.

Es geht nicht nur um Endergebnisse, sondern auch um
Skizzen, Ideen, Tests und Umwege.



Kurskultur
= Arbeitsweise & Infrastruktur

Dateiablage & Ordnung

Sorgt fur eine strukturierte Ablage eurer digitalen Arbeiten.

Vermeidet Namen wie ,final_final_neu_v3.psd” oder
,DingfurDesignla”.

Gute Dateinamen helfen euch (und anderen), den Uberblick
ZU behalten und Prozesse sichtbar zu machen.



Kurskultur
= Arbeitsweise & Infrastruktur

Raumnutzung

Der Raum kann auch auf3erhalb der Unterrichtszeiten
genutzt werden.

Wir ubernehmen gemeinsam Verantwortung fur Technik,
Ausstattung und Sauberkeit.



Kurskultur
N) Null Toleranz

Kein Platz fur Sexismus, Rassismus, Ableismus
oder andere Formen der Diskriminierung.

Diese Richtlinien & Rahmenbedingungen sind inspiriert von:
School for Poetic Computation’s code of conduct

Mindy Seu, Yale School of Art MFA, On Gathering

Shannon Mattern, University of Pennsylvania, Local Media



https://github.com/SFPC/codesocieties/blob/master/code-of-conduct.md
https://on-gathering.com/yale-fall23/index.html
https://localmedia.wordsinspace.net/spring2024/requirements-assignments/

https://databased.design/de/
Info/kurskultur
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Messaging Board NnNnenkommunikation

e Element is a free and open-source

software instant messaging B -
®
e Sichere, Verschlusselte und System S
Unabhangige Kommunikation O

% Submissions s 1 C.

» Nutzt das Board fur euch. Postet Projekte, e
stellt Fragen, erstellt neue Channels. Das s
iIst unser Raum! =

¢ 0

e Bitte alle Kommunikation heruber laufen
lassen und nur in dringenden fallen eMail

benutzen. element.io
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Investigating Data Brokers
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Domain Company Name Company Category Sector Company Category Industry Group Company Category Industry Company Category Sub Industry Company Description Company Founded Year
Company Geo City Company Geo Country Company Geo Lat Company Geo Lng Company Twitter Followers Company Twitter Following Company Type Company Metrics Alexa Global
Rank Company Metrics Employees Company Metrics Market Cap Company Metrics Raised Company Metrics Annual Revenue Company Metrics Estimated Annual Revenue
@ptimus.com @ptimus Information Technology Software & Services Internet Software & Services Internet Software & Services We are a technology and analytics consulting firm
located in Washington, D.C. We help clients of all sizes solve their toughest problems. 2013 United States  40.7040297 -73.9867893 1038 140 private 3421665 30
$IM-$10M
180bytwo. com 180byTwo Information Technology Software & Services Internet Software & Services Internet Software & Services AI-Powered Data and Software Solutions for B2B
and Account-Based Marketers #AccountBasedMarketing #B2BMarketing #B2BSales #IntentData 2017 Clearwater United States 27.9660046 -82.7984509 365 2327 private 1185786
30 $1M-$10M
33across.com 33Across Information Technology Software & Services Internet Software & Services Internet Software & Services 33Across is a publisher monetization company,
founded in 2008 by CEO Eric Wheeler. 2007 New York United States 40.74766 -73.99414 1230 654 private 25392 90 25650000 $10M-
$50M
33mileradius.com 33 Mile Radius Consumer Discretionary Media Media Advertising Our exclusive lead generation system takes the hassle out of marketing, letting you focus on
completing the jobs that make you money. 2011 Independence United States  41.3971457 -81.648126 834 4184 private 476255 30 $1M-S10M
360mediadirect.com Media Direct Consumer Discretionary Media Media Advertising 360 Media Direct offers the most flexible marketing and advertising platform for delivering the
highest quality leads and driving customer engagement. 2004 Fresno United States 36.848967 -119.8044371 14 111 private 312740 45 $1M-$10M
411.com
411locate.com 41l1locate.com Information Technology Software & Services Internet Software & Services Internet Software & Services Locate any person and find old friends or
relatives with 411 Locate free people search. Easy to use tool for locating anyone online. Seattle United States 47.6139443 -122.3159787 206 344 private 977428
4cinsights.com Mediaocean Information Technology Software & Services Internet Software & Services Internet Software & Services See how we're delivering on our vision to power
a world where marketers market the way consumers consume. 2012 New York United States  40.7396285 -73.994072 16 0 private 17849 1500
40500000
5x5coop.com 5x5 US LLC Information Technology Software & Services Internet Software & Services Internet Software & Services 5x5Coop is a data cooperative that aims to
bridge the data divide by enabling organizations to access the data they need at a fixed cost. They believe that data disparities cannot be solved by one data partner alone, so they bring
members together to c... private 30 $1IM-$10M
6sense.com 6Sense Insights Inc. Industrials Commercial & Professional Services Professional Services Consulting 6sense is a B2B predictive intelligence engine that
reinvents pipeline to revenue with Revenue AI™. It empowers marketing and sales teams with 100% buyer visibility, accurate predictions, and AI-driven insights. 2013 San Francisco United
States 37.7783837 -122.3941886 18521 15542 private 77539 2000 526000000 $500M-$18B
700credit.com 700Credit Consumer Discretionary Automobiles & Components Automotive Automotive 700Credit is the largest provider of credit and compliance solutions to
automotive today, placing us at the lowest costs tiers with the bureaus, with the ability to pass those savings on to our dealers. As we have grown, we have carefully selected s...
Southfield United States  42.4898542 -83.2990083 79 47 private 991548 75 $10M-$50M
absolutepeoplesearch.com National Search Association Corp Industrials Commercial & Professional Services Professional Services Professional Services Absolute People
Search offers a comprehensive database of public record information, including police records, social media profiles, photos, civil judgments, background checks, and contact information. With
a simple search, users can easily find someo... Aurora United States 39.6631609 -104.8279512 private 628263 5 $0-$1M
acbj.com The Business Journals Consumer Discretionary Media Media Publishing The Business Journals is your one-stop source for business news across the U.S. - in print,
online and mobile. 1985 Charlotte United States 35.22163 -80.85184 53816 504 private 358423 900 $100M-$250M
accenture.com Accenture Industrials Commercial & Professional Services Professional Services Consulting Accenture plc is an Irish multinational company that provides
consulting and processing services. 1989 Dublin 2 Ireland 53.3436754 -6.2393834 516019 1702 public 1468 10000 174850000000 43215013000 $10B+
accucomcorp.com InfoPay Information Technology Software & Services Internet Software & Services Internet Software & Services Infopay.com gives consumers and businesses access to
over 2 billion public records ranging from criminal history to marriage & divorce records. 2005 Boston United States 42.363346 -71.050599 571 510 private 1018659
20 $1M-$10M
accudata.com AccuData Integrated Marketing Information Technology Software & Services Internet Software & Services Internet Software & Services As a leader in custom data
solutions for 30 years, AccuData's access to the nation's most insightful and accurate consumer and business data is unparalleled. 1991 Fort Myers United States 26.5800566
-81.8789256 1342 1744 private 687788 150 $10M-$50M
accuity.com Accuity Information Technology Software & Services Internet Software & Services Internet Software & Services Accuity — A LexisNexis® Risk Solutions Company 1836
East Grinstead United Kingdom 51.1205142 -1.63E-5 1680 1509 private 255979 810
aceagents.ai ACE Agents Inc. Information Technology Software & Services Internet Software & Services Internet Software & Services ACE Agents is a customer engagement platform
that takes human potential to the next level by harnessing the power of Conversational AI. Our platform will help scale your business by boosting employee productivity and improving customer
engagement, whic... San Francisco United States 37.7900688 -122.4007436 private 3 $0-$1M
achcoop.com achcoop.com Industrials Commercial & Professional Services Professional Services Professional Services ACH Coop is a leading provider of address clearing house
services. We specialize in managing and maintaining accurate address data for businesses. Our services include address verification, address standardization, and address correction. With our
adva... Lewes United States 38.765003 -75.2115776 private 13586747 4 $0-31M
acquiredirect.com Lead)ig + Acquire Consumer Discretionary Media Media Advertising Financial services marketing plans increase bottom lines. Leadlig is a financial
marketing leader. Discover how finance marketing can raise bottom line. Tampa United States 28.0667131 -82.6369915 private 1854231 20
$1M-$10M
acquiremedia.com Acquire Media Consumer Discretionary Media Media Publishing A brief chronological history of Acquire Media: 1981 - FAME Software founded by principals of
Acquire Media. 1985 - Principals form GARI Software as a FAME-sponsored consultancy 1988 — Desktop Data founded 1989 - Individual Software founded 1996... 2001 Roseland United
States 40.8189469 ~74.3084296 private 1596508 45 $1M-$10M
activeintel.com Active Intel Investigations UPDATE: In light of the recent national news events, be advised that our investigative offices are fully

operational and 100% staffed. Order online or call Boca Raton United States  26.3501247 -80.0843096 private 7634177
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anderen ldentifikatoren. Nutze auch die Bildersuche.

data based

e 2: ANALYSIEREN & VISUAL-
ISIEREN DER DATA-BROKER-

DATEIEN

Du kannst eine bereinigte und reduzierte Datei hier herunterladen
Die Daten stammen von Data Brokers Watch

Verwenden eines oder mehrere der folgenden Tools, um die Daten zu
analysieren und zu visualisieren:

e Raw Graphs - Erstellen Sie einfach komplexe Diagramme

e Data Wrapper - Wird im Journalismus fur visuelles Storytelling verwendet

¢ Google Sheets - Zum Sortieren, Filtern und flr einfache Diagramme

« Andere Optionen: Python (Pandas), Gephi (Netzwerkvisualisierung), Voyant Tools

(Textanalyse), lllustrator, InDesign oder jede andere Software, mit der ihr vertraut seid.

Bereitet eine oder mehrere Visualisierungen vor, die ihr der Gruppe
prasentieren konnt.
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Fragen zur Begleitung des Vortrags ,,Archaologische
Studien im Datenmull®

@ youtube.com QC

= E3Youlube Q i @ signin
1. Welche Informationen uber die Nutzer:innen konnte
Amazon aus den Daten ableiten — auch ohne, dass
diese sie bewusst preisgegeben haben? - Achte
darauf, wie Muster entstehen und welche

RUckschllUsse Amazon (oder jede andere Plattform) Daten-Amazonas

amazon publishing

daraus ziehen kann. amazon amazon amazon sisagee
amazon local’ amazon -

2. Wie verandert sich der Blick auf die eigene digitale Amazon am aZO n g e
ldentitat, wenn man seine Datenspuren als bosklic
,<archaologisches Material® betrachtet? -» Was zeigt amazon | amazon/c<h
sich Uber dich - und was wird unsichtbar? Was ist amazon  amazon oodiole amagon echo
absurd, was beangstigend, was banal? Prime w12 @MAzon et

} }l ‘l) 34:00 / 41:31 - Frage 18: Was bedeutet im Warenkorb lan... > o m Qm Q | D G :]

3. Welche Strategien oder Techniken werden im

Vortrag genannt, um andie eigenen Daten zu 35C3 - Archaologische Studien im Datenmiill
kommen - und wie konnte man sie gestalterisch ) medaccede  @NEEY (2K G P shae [ Save

weiterdenken? — Notiere dir praktische Tipps, aber
uberlege auch: Wie konnte man aus dieser
Recherche ein eigenes Projekt machen?

134K views 6 years ago
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3: ARCHAOLOGISCHE STUDI-
EN IM DATENMULL

e . data based

*p& 35C3 - Archéologisc..
>
watch on ({5 YouTube '

-

Archaologische Studien im Datenmull. Auch verfugbar unter https://media.ccc.de/v/35¢3-9858-
archaologische_studien_im_datenmull

Fragen zur Begleitung des Vortrags , Archaologische Studien im
Datenmull”

1. Welche Informationen Uber die Nutzer:innen konnte Amazon aus den Daten ableiten - auch
ohne, dass diese sie bewusst preisgegeben haben?
-» Achte darauf, wie Muster entstehen und welche Ruckschlisse Amazon (oder jede andere
Plattform) daraus ziehen kann.

2. Wie verandert sich der Blick auf die eigene digitale Identitat, wenn man seine Datenspuren
als ,archaologisches Material" betrachtet?
-» Was zeigt sich uber dich — und was wird unsichtbar? Was ist absurd, was beangstigend,
was banal?

3. Welche Strategien oder Techniken werden im Vortrag genannt, um an die eigenen Daten zu
kommen - und wie konnte man sie gestalterisch weiterdenken?
-> Notiere dir praktische Tipps, aber uberlege auch: Wie konnte man aus dieser Recherche
ein eigenes Projekt machen?
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RESOURCEN:

Was sind eigentlich Daten?

von Jakob VofB3
https://edoc.hu-berlin.de/server/api/core/bitstreams/39cd5b31-8467-4de6-
9751-1b768d6f25ae/content

Das unerbittliche Gedachtnis von Jorge Luis Borges
https://www.sas.upenn.edu/~cavitch/pdf-
library/Borges\_FunesTheMemorious.pdf

Eternal, Data, Decay

https://2024 .xcoax.org/pdf/albrecht.pdf

Textr den ich geschrieben habe uber die relationen zwischen "Das unerbittliche
Gedachtnis" und Daten.

This Is What a Digital Coup Looks Like
Carole Cadwalladr | TED
https://www.youtube.com/watch?v=TZO0oT8AbkNE

Die Akte Xandr
Die Akte Xandr 42:22

Data Brokers: Last Week Tonight with John Oliver (HBO)
Data Brokers: Last Week Tonight with John Oliver (HBQ) 25:09

How TikTok's Algorithm Figures You Out | WSJ
How TikTok's Algorithm Figures You Out | WSJ 13:02

ATTENTION IS ALL | NEED
Ausstellung
04.04.-30.05.2025

Im digitalen Zeitalter wird das Selbst zur kuratorischen Praxis: Wir inszenieren,
bearbeiten und prasentieren unsere ldentitaten, formen Avatare, Social-Media-
Profile und digitale Personlichkeiten. Ob in virtuellen Raumen oder sozialen
Netzwerken — unsere Selbstbilder sind standigen Wandlungen unterworfen,
beeinflusst von Plattformlogiken, Algorithmen und gesellschaftlichen
Erwartungen.






